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Source: 2016 SGR
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Risks for Young People

Nicotine risks
* Highly addictive

 Nicotine can
harm brain
development,
which continues
to about age 25.

* Harmful to developing brain

Risks from other ingredients
* Heavy metals

¢ Ultrafine particulates

* Volatile organic compounds

SGR Multi-Media Campaign

Campaign Goal

* To increase knowledge and raise awareness about the
health effects of e-cigarettes to youth and young
adults

Target Audiences

* Primary — parents and adults who influence youth and
young adults

* Secondary — youth (12-17) and young adults (18-25)




SGR Multi-Media Campaign

Communication Strategies

* Public Service Announcement
* Interactive Website

* Social Media

* YouTube Collaboration

* Virtual Field Trip

BUSTING THE MYTH : 5G END
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Public Service Announcement

PSA Distribution

* Delivered to 1600 TV stations electronically
* 800 stations will receive hard copy
* Included in Media Campaign Resource Center

e States can work with local stations to air
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Interactive Website
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URL: E-cigarettes.SurgeonGeneral.gov

Interactive Website

THE getthefacts  knowthersks  mbeaction  about  rescurces
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Parent Tip Sheet

START THE CONVERSATION

BEFORE THE TALK
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Social Media Activity

CDC Tobacco Free
February 6 - @

Know the risks of e-cigaretie use among youth and young adults and take
action to reduce this public health threat to our nation’s young people. New
U.S. Surgeon General report and key findings at

E-Cigarettes. SugeonGeneral.gov

16 Comments 74 Shares 2 3K Views
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YouTube Project

Young
»> Scientist
Lab

Virtual Field Trip to NASA

i Take a tour inside NASA's Goddard Space Flight
Go Inside the World of 3M Center and meet the scientists and engineers

Science! working on some of our nation's space programs.

\Watch the archived virtual field trip from 3M's
World of Innovation! You will hear from 3M's Watch Archive b-
leading scientific experts about just a few of the
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Challenges

* Content
* Broader response
* Working with celebrities

Evaluation

Process metrics
* Earned media
* Website
* Social media

* Partnership

Outcome measures

* Online surveys
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Earned Media
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Lessons Learned

*Nail down the basics right away — then BE
NIMBLE

*Can do a lot with limited funds

* Work closely with partners

= 4 4/

“Be Your Mythical Best”

— Rhett and Link
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ADFEST 2017

Date: Thursday, March 23
Time: 5:00-6:00pm
Where: Ballroom D

Please join us for a special viewing of available ads
in the Media Campaign Resource Center, both new
and old, that show the accomplishments of
tobacco prevention and control organizations
around the world!
C'C

media campaign
resource center

Contact Info

Jane Mitchko
Email: zlo5@cdc.gov
Phone: 770-488-5752

For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY: 1-888-232-6348 www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the
official position of the Centers for Disease Control and Prevention.
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