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Setting the Stage 



2014 Call to Action 

2013 Independent 

Evaluation Report of 

Florida’s Bureau of 

Tobacco Free Florida, 

Fiscal Year 2012-13 

Recurring recommendation:  

Healthcare Providers should increase cessation interventions and  

referrals to proven-effective resources 



Florida 

HCP Landscape in Florida 

• Fewer than half of Florida smokers 

reported that their provider assisted 

them with a quit attempt. 

 

• Half of Florida health care providers 

report often assessing tobacco users’ 

readiness to quit or often assisting 

users with a quit attempt. 

 

• Health care provider referrals to the 

Quitline dropped nearly 50 percent from 

2011-2013.  
RTI International. 2013 Independent Evaluation Report. Fifth Annual Independent Evaluation of 

Florida’s Bureau of Tobacco Free Florida, Fiscal Year 2012–2013. RTI Project Number 

0212005.001.002.008. December 2013. 

 



Provider 

Awareness 

& 

Referrals 

Objectives 



Initiative 



Team Up to Quit 



Insights 
 

 

 

 

 

 

 

Florida Formative Study:  

Health Care Provider Quit Assistance and Referrals, December 2014 

 

Florida Formative Study:  

Focus Groups to Inform Health Care Provider Media, June 2015 



The Setting 

• Tobacco cessation intervention is part of their role 

• Confident in their ability to counsel patients, yet they lack familiarity with external 

resources    

• Low awareness of the PHS Clinical Practice Guideline OR 5A’s/2A’s+R models 

• More and more screening via EHR and other intake measures 

 

 



The Barriers 



 

 

 

 

The Opportunity 

Trust Tobacco Free Florida/DOH for information 

Want to refer more 

Want more information about TFF resources 

Would use the materials if provided 



Best Practices to 

Reach Providers 



The Plan 

Focus Group 

Testing 

Provider 

Conferences 

Direct Mail 

and Patient 

Collateral 

Support and 

Align with 

AHEC 

Communications Plan 

Targeted 

Media 



Key Messages 

Cost of 

Smoking 

Benefits  

of  

Quitting 

Consequences   

of NOT 

Quitting 

FREE 

Resources 



Materials 

Materials Must: 

 Be patient-facing and 

patient-focused 

 Describe resources 

 Explain how to access 

 Make it easy (for the 

provider to hand over) 

 

 



Posters 



Brochures 



Brochures 



Referrals 



Small Format 



Channels 

Conferences Direct Mail 
In-Office 

Visits 
Targeted 

Advertising 



Conferences 



Direct Mail 



In-Person 



Trade Media 



Digital Media 



In-Office Media 

“The waiting and exam rooms are considered great 

places to display simple information to prompt 

conversations.” – Focus Group participant 



In-Office Video 

An in-office ad explaining the 

benefits of quitting smoking. 

 

Ad also used on social media. 

https://www.youtube.com/watch?v=Q1n6WyHNmkg


Results 



Increased Assistance 



Increased Asking 



Provider Feedback 

RTI’s Health Care Provider Media 

Evaluation Brief Report 

•  Nearly 9 in 10 providers surveyed were  

aware of at least one of TFF’s cessation 

services 

 

•  7 in 10 providers surveyed reported 

assisting their patients with a quit attempt, 

including referrals to TFF 

 

•  Half of providers surveyed recalled 

TUTQ materials 

Provider  

Awareness 

&  

Referrals 



Key Takeaways 



Key Takeaways 

•  Create easy-to-understand patient-facing materials 

 

•  Don’t put too much emphasis on telling or reminding providers that they 

need to ask, advise and assist (they know this) 

 

•  Make it easy for providers to receive and use your materials 

 

•  Meet them where they are (conferences, in-office, select media) 

 

•  When possible, provide 360° communications 

 

•  Keep it simple! 

 



Thank You 

Kimberley Collins 

Executive Director, Golin 

kcollins@golin.com   


