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Protecting and promoting the health and safety of the people of Wisconsin

Innovative	Approaches	to	Ad	Testing

Spencer Straub

Media and Communications Coordinator

March 23, 2017

How	Wisconsin	Reached	Beyond	its	Borders	to	
Gain	Insights

Our	Target
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Selecting	Ads	to	Test
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Evaluating	the	Ads
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Judging	Criteria

•Message takeaway

•Believability

•Memorability

•Appeal

• Information provided

•Uniqueness

•Relevance

•Motivational effectiveness

•Overall appeal
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A	Challenge	Arises
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A	Different	Testing	Approach
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Analyzing	the	Results
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And the Winners are…

8

Suffering	–Mom	Cancer
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• Most preferred ad for African 
Americans

• 2nd most preferred ad overall
• Top performer in Memorability, 

Motivating Smokers to Quit, and 
Believability
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Cranky	Smoker

• Most preferred ad overall
• Top performer in Uniqueness and 

Appeal
• Tied with another ad for Relevancy
• Tied with another ad for Information 

Provided
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Let’s Watch Them
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Launching	the	Ads
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Bracing	for	Impact
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Call	Response
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Insights

• Budget and timing efficiency of online testing

• Greater confidence in the ads you’re running

• Smoother approvals

• Some characteristics might transcend geography 
when it comes to ad preference
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Contact	Info

Spencer Straub 
Wisconsin Tobacco Prevention and Control Program
Media and Communications Coordinator
spencer.straub@wisconsin.gov

16


