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National Association of Tobacco Outlets

(NATO)

“NATO’s dedication to supporting

retailers makes the organization

very effective in advocating on

issues related to the trade.”
-Altria

“NATO is not only one of the best
grassroots organizations in the
industry, but they have also been a
great asset in helping shape
favorable outcomes at the state
and local level.”

-Reynolds
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;&«?N"“E Misleading Claims from NATO & Swedish Match:

B
aJﬁ*‘”ﬁﬁ‘&“ﬁ “Tobacco Ordinances Take Another Look” (TOTAL)

e Loss of profit and taxes to neighboring towns

Job loss and reduced hours for convenience store
employees

Shift in sales to the internet
Devastating economic consequences

Rise in black market activity

Altercations between police and civilians
Minimal reduction in youth tobacco use

http://www.tobaccoordinances.info/ g

LOCAL ORDINANCES DO MORE HARM
THAN GOOD
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Mackinac Center & The Tax Foundation:

Undermining Tobacco Tax Initiatives

“Industry-sponsored estimates of

“The lure of saving or
making a buck in the the sizg of the illicit market tend
acquisition of cheaper to be inflated. More generally,
. ) concerns have been raised about
cigarettes is strong and the quality and transparency of
encourages every type of industry-funded research on the

mischief.” - Mackinac illicit tobacco trade.” -=NRC-IOM

www.tobaccofreekids.org
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Mackinac Center & The Tax Foundation:
Undermining Tobacco Tax Initiatives

The Boston Globe
NHD ;s

After Mass. raised its cigarette tax, smuggling exploded, study finds
Cigarette smuggling highest

from NH; eclipses all other states

The Salt Lake Tribune

Contraband cigarettes among Utah
smokers’ favorite brands
Arizona has the 12th-highest cigarette tax in the nation.
Here’s why that might be a bad thing

ThdTribune..............
LaFaive/Nesbit: Smuggling would rise S TuirsA WORLD
along with tobacco tax ' .
9 Jonathan Small and Michael
LaFaive: Cigarette tax hike will
THE ORANGE COLUNTY . . . ..
increase criminal activity

REGISTER

Cigarette tax hike initiative a bridge too far

OPINION
10




Other Examples

e American Legislative Exchange Council (ALEC)
e Heartland Institute
* R Street Institute
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ﬁ«gg\ﬁ“ Cole-Bishop Amendment: Undermining the

ofest .
& Deeming Rule

Ehe New Pork Eimes

POLITICS

A Lobbyist Wrote the Bill. Will the Tobacco
Industry Win Its E-Cigarette Fight?

By ERIC LIFTON  SEFT. 2, 2016

Tobacco War Lobbying Documents

The e-cigarette and cigar industries, backed up by dozens of lobbyists, are engaged in an intense fight on Capitol Hill to roll back a

new rule that for the first time subjects them to regulation by the Food and Drug Administration. Here is a inside look at this fight,

with lobbying documents that rarely become public. SEPT.2.2016  RELATED ARTICLE

Campaign for Tobacco-Free Kids

https://www.nytimes.com/2016/09/03/us/politics/e-cigarettes-
vaping-cigars-fda-altria.html 13

Al 13, 2013

bl . uht— e “Our industry
Adia Serviom.

- manufacturers have
Goial oy eSS agreed on language

Dt Grote to replace the date of

fﬁfﬁ‘“"’ﬁ"u o TeesCompry February_ 2007 with
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.-6@\6“ ) National Association of Convenience

w%" Stores (NACS): StopTheVapeBan.Com

o Stop the Vape Ban
Small business owners, defend consumer cholcel Contact legislators
here and let them know you want to 5

STOPTHE
L laly I—BAN

SMALL BUSINESS OWNERS!

LET YOUR CONCERNS BE
HEARD. CONTACT YOUR
MEMBERS OF CONGRESS AND
TELL THEM TO SUPPORT THE
COLE-BISHOP AMENDMENT.

Stand Up For Small S
-

#StopVapeBan

© 2016 National Association of Convenience Stores

Campaign for Tobacco-Free Kids www.tobaccofreekids.org
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G Reynolds’ E-Cigarette Language

ol

Who's Calling the Shots in State Palitics?

E-cigarette laws written with the
help of Reynolds American

By Nicholas Kusnetz » ™ omail  Jared Bennett » ™ emaill  4:50 am, March 25, 2016 Updiated: 5:00 am, March 2¢

I‘ZUI] ssu {f; m dcommens Emad Pt

Tobacco companies have won legislative language in at How Big Tobacco lobbles
least 19 states that protects e-cigarettes from tobacco - to safeguard e-
cigarettes

By Nicholas Kusnetz March 25, 2016

control programs and cigarette taxes. At least 11 of those
pull nearly verbatim from template language written by
Reynolds American Inc., which sells the VUSE e-
cigarette. Below is an excerpt from Reynolds’ template,
which was obtained by the Center for Public Integrity, together with matching

excerpts from the state laws, all of which ban sales of e-cigarettes to minars.

Click on the bill titles to see larger versions.

Smw_ [heCenterfor X
T Public Integrity

www.tobaccofreekids.org
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Reynolds’ E-Cigarette Language

'/ “The sale of electronic
T — cigarettes to children should be
T prohibited, but it is counter-
il D Chfe productive to prohibit sales to

It children while simultaneously
o g exempting electronic cigarettes
from laws concerning
regulation, enforcement,
licensing or taxation. As a
matter of public policy,
electronic cigarette laws should
mirror tobacco product laws,
not circumvent them.”

17
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Industry Youth Prevention Programs

“The tobacco companies’ activities and programs for
the prevention of youth smoking have not
demonstrated an impact on the initiation or prevalen
of smoking among young people.”

-2012 Surgeon General Report

their YSP [youth smoking prevention] programs for
public relations rather than efficacy in youth smoking
prevention.”

-Judge Kessler, U.S. v. Philip Morris

19
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o fh Right Decisions Right Now

AN RIReynolds
RLJ. Reynolds Tobacco Company
P.0. Box 2958

Winston-Salem, NC_ 27102

Contact: Media RJRT 2014-04
Jane Seccombe
(336) 741-5068

Youth tot p ion program p with
National School Boards Association

WINSTON-SALEM, N.C. = Oct. 8, 2014 - The Right 5 Right Now (RDRN) youth
tobacco prevention program has partnered with the National School Boards Association in a
joint effort to convey a strong and effective anti-tobacco use message o more leens.

ce

“Internal documents suggest that Defendants designed

R.J. Reynolds Tobacco Company
After careful deliberation, the National School Boards Association (NSBA) has decided to

is effective immediately.

supports tobacco-free public schools.

NSBA terminates partnership with

terminate its partnership with RJ. Reynolds’ "Right Decisions, Right Now” program. This action

Qur advocacy around child well-being is unequivocal, clear and on the record: NSBA strongly

Campaign for Tobacco-Free Kids www.tobaccofreekids.org
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Counteracting the Tobacco Industry

* Expose Tobacco Industry Bad Acts
 |dentify and Expose Monetary Influence
* Correct Misinformation

e Raise Awareness of Industry Strategies

21
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-'6‘@(’:‘;&; Deadly Alliance: How Big Tobacco and Convenience Stores
-“‘.Tu%"ﬁjs “ Partner to Hook Kids and Fight Life-Saving Policies

* Investing billions at the point of sale

* Targeting youth with point-of-sale BEABLY ALLIANGE
marketing, which increases youth 'ﬁfm
tobacco use e

» Targeting low-income and minority
neighborhoods with point-of-sale
marketing

* Enlisting convenience stores and retail
groups to oppose public health policies

http://www.tobaccofreekids.org/what we do/industry watch/store report/ S

Campaign for Tobacco-Free Kids www.tobaccofreekids.org
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G Federal Trade Commission Marketing Data

TR

Federal Trade Commission

Cigarette Report

for 2014
ISSUED: 2016
23
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.‘-ﬂnvN"“:' The Flavor Trap: How Tobacco Companies are Luring Kids

for
I“‘.Tu%p%.:'k-n‘“
* Tobacco companies have a long
history of developing and
marketing flavored tobacco !
products as “starter” products ¢ THE FLAVOR TRAP
that attract kids !
* Growth in market share of sweet-

flavored tobacco products,
especially e-cigarettes and cigars

with Candy-Flavored E-Cigarettes and Cigars

* Flavored products have fueled the
popularity of e-cigarettes and
cigars among youth

ttk.org/flavortrap =

Campaign for Tobacco-Free Kids www.tobaccofreekids.org

Trinkets & Trash

Trinkets & Teash [{U___TGERS._ \

Artifacts of the Tobacco Epidemic

Home |  AboutUs | Visual Exhibits - | Surveillance Updates | Share Your Trinkets | Links | contactus

The Online Surveillance System & Archive of Tobacco Products & Marketing Materials Gat Our Menthly Updates

Search the Trinkets & Trash Archives

Brand

Vear L
Er ingle year of o i
segen
il i heve fo e =
Ky Words
>>>>>>>>>> \ole: Comef Cash, Christmas
Recent images "
Search || Clear Felp

Tweets

a Trinkats, & Trash
Update - January 2017
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Stanford Research into the Impact of
Tobacco Advertising

27
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o  Counteracting the Tobacco Industry
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Expose Tobacco Industry Bad Acts
Identify and Expose Monetary Influence

Correct Misinformation
Raise Awareness of Industry Strategies

28
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w Secretary of State Websites: Campaign Finance

e

THE HUFFINGTON POST
Tobacco Co Cash Crushes Tax Increa:
North Dakota Secretary of State e

Betvween 1980 and 2015, vaters approved nearty 70 percent of
1l Bt

e i
this time was different.
Altria Client Services LLC & Its Affiliates
Independent Expenditure Filer MEDPAGETODAY®
Registration Date: 8/5/2016 P 5 < . 2 i 3
Reporting Year: 2016 Big Tobacco Spends $100M to Defeat State Tax Hikes

— Baliot measures in 3 states would raise pack prices by up to $2
Independent Expenditures

Date Filed Staternant total of I mado Y0 total of IE made

08/05/16 $665.647.93 $665,647.93 flarkets

10/03/16 $748.13149 $749131.49 H H1H

090216 $1.120.800.00 $1E6993149 Blg TOb?cco_POl'_lrs M“I'ons
Amendment 10/06/16 114823570 $1897367.19 lnto Cahforr"a C|garet‘te Tax

09/30/16 $666,650.00 $256401719 -
" o2InT $679,648.82 52 m Flght = [:u LUH“"D
INDEPENDENT
Virginia-based tobacco giant on
track to be the biggest spender
in Colorado history

29
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Open Secrets OpenSecrets.org

Center for Resporive Politics

Lobbying Expenditures Campaign Contributions

Dems: [ $437,709

Altria Group
Philip Morris International

lds American

$10,060,000 Party Split Repubs: I S 2,061,696

$5,110,000
$1,883,630

All Candidates:

Others: 50

[ 00405

Incumbents Only:. I -7 10,265

Group $320,000 |
$317,230 Democrats 56 $3:853 $215,803

$270,000 Republicans 163 $7,953 £1,296,350
Independents o 50 50

$240,000
TOTAL 219 $6,905 $1,512,153

$240,000

The US House of
$220,000 delegates.
Totals may exceed 440 due to mid-term replacements.

has 435 and 5

$185,000

30
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Tobacco Industry PAC Contributions

2008 2008 2010 2012 2014 2018 Grand Total

NCS1 Tillis, Thom (R) 0 30 30 30 $20,500 $15,000 $35,500

NCS2 Burr, Richard (R} $16,872 $7.000 347450 $3,000 $3,000 $47.000 118,322

Distrier Mama 2006 2008 2010 012 2014 2016 Grand Total

L =0} 5$3.500 520,000 55,500 $11.000 $7.500 $1.000 $48.500
NCoZ 50 50 327,500 $23,800 $10,000 $61.400
L=k} $1,000 30 $14.500
NCO4 $1,000 50 0 $8.000
HEOS 518,280 $13,000 5,500 3,000 58 500 $2 500 $51.750
NCO& 0 50 0 $24.500
NCOT 50 $0 50 526,000
NCO8 L] 50 s0 $35,500
=] 50 50 L] $15.500
N0 514,000 17,000 $12.500 sTaTER
MCt Meadows, Mark R (R} L] 50 o] 45,000 34,000 50 59,000
NCi2 Adnms, Alma (0] 50 50 50 50
NC13 Holding, George (R) %0 30 s0 $18.250 s22.827 $19.325 $58.202

http://www.tobaccofreekids.org/what we do/federal issues/campaign contributions/

Campaign for Tobacco-Free Kids www.tobaccofreekids.org

Other Resources

* Industry charitable giving lists

e Center for Media & Democracy:
sourcewatch.org

e UCSF / Truth Tobacco Industry Documents

32
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Counteracting the Tobacco Industry

e Expose Tobacco Industry Bad Acts
 |dentify and Expose Monetary Influence
e Correct Misinformation

Raise Awareness of Industry Strategies

33
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&«ggﬁz‘m Rebutting NATO & Swedish Match’s

NG “TOTAL” Arguments

Background Materials
Responses to Misleading Arguments and Information on the Impact of
Local Ordinances at the Point of Sale

Updated Jan. 25, 2017

Pubiic health efforts to protect youth from the tobacco industry in the point-of-sale environment are gaining momentum natiomwide. The tobacco indusiry is organizing to
oppose these efforts. For example, the National Association of Tobacco Outlets (NATO) and cigar and smokeless tobacco company Swedish Match recently launched a

website for retailers with misleading arguments and information on the impact of local ordinances targeting the point of sale. The website is called Tobacco Ordinances —
Take Another Look (TOTAL) and addresses policies related to price, flavered products, legal minimum sale age of 21, and others

The industry’s anguments do not withstand scrutiny. Below are documents responding to the industry’s false and misleading materials.
Responses to Misleading NATO/Swedish Match Arguments

Raising the Tobacco Sale Age to 21 -]

Reguiating Package Sixe and Setting a Minimum Price Will Help Reduce Cigar Use Among Krds-

Flavored Tobacco Sales Restrictions Benefits Public Health Bl

P Price Py and Coupan R Benefit Public Heaith Bl

Local Tobaceo Taxes Benefit Public Health B

34
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Rebutting NATO & Swedish Match’s

“TOTAL” Arguments

TOTAL Argument Rebuttal

The downturn in Studies show that the
cigarette and tobacco  number of convenience
sales will translate into stores does not decline
employee layoffs and  following tax increases,
possible store closures. nor do declines in
cigarette consumption
have a negative impact on
convenience store

employment.
35

&«gﬁ:‘ﬁ Other Resources to Combat Common
o bﬂs

Industry Arguments

v’ Responses to Misleading and Inaccurate Cigarette
Company Arguments Against State Tobacco Tax Increase

v’ Raising Cigarette Taxes Reduces Smoking, Especially Among
Kids (and the Cigarette Companies Know It)

v Smoke-Free Laws Do Not Harm Business at Restaurants
and Bars

v’ Cigarette Company Youth Access Initiatives: Fake and
Ineffective

v’ Big Surprise: Tobacco Company Prevention Campaigns
Don’t Work; Maybe It’s Because They Are Not Supposed To

36
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Counteracting the Tobacco Industry

e Expose Tobacco Industry Bad Acts

Identify and Expose Monetary Influence

Correct Misinformation

Raise Awareness of Industry Strategies

37
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b, fh Raise Awareness of Industry Strategies

"“IITB% 7 X /

* Proactively discredit the industry’s policy
agenda

e Contact state and national advocates
e Share stories with the press

38
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;6"’\55‘(’“;‘ Reynolds Funds African American Forums to

‘T“"\%‘Ksk Oppose Menthol Restrictions

‘OaklandNorth

Rev. Al Sharpton’s talk on banning menthols draws
debate over policing, tobacco companies

“They’ve been talking about the
criminalization of the Black male
for at least three years. This has all
“"“:I""';?r::s';m been funded by RAI. They bought

Newport from Lorillard. They
bought Kool from Brown and
Williamson. They have a monopoly
on the menthol brand.”

—~ — Valerie Yerger, UCSF
Sponsered b " y
https://oaklandnorth.net/2016/11/16/rev-al-sharptons-talk-on-banning-menthols

draws-debate-over-policing-tobacco-companies/ 9

Campaign for Tobacco-Free Kids www.tobaccofreekids.org

Reynolds Funds African American Forums to

Oppose Menthol Restrictions

Battling Menthol Restrictions, R.J. Reynolds
Reaches Out to Sharpton, Other Black Leaders

[oorure Jeommer J ¢ =R v rueet |

http://www.fairwarning.org/2017/02/rireynoldssharptonmentholrestrictions/ 2o

Campaign for Tobacco-Free Kids www.tobaccofreekids.org
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Questions?

Contact: Laura Bach
Ibach@tobaccofreekids.org

41
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