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Introduction

The Florida Department of Health, Bureau of Tobacco Free Florida has authorized the 
Area Health Education Centers (AHEC) to offer gift cards as an incentive for tobacco users 
to attend a tobacco cessation group counseling session (Group Quit). The gift card 
incentive is only for tobacco users who enroll and attend Group Quit, not telephone or  
web-based services.

Tobacco users who choose either in-person or virtual Group Quit services offered by AHEC 
may be eligible to receive a gift card incentive, while supplies last, according to the 
following scheme:

This media guidance document will walk through the media assets created for the 

incentive study and the media recommendations. The goal of the incentive is to ultimately 

increase Group Quit enrollment, attendance, and to incentivize tobacco users to start their 

quit journey.

Thank you for all that you are doing to make this incentive study successful.

Sincerely,

Coadi Burkes
Acting Bureau Chief
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• Participants are eligible for a $25 gift card for completing each session of the           
multi-session program

o Participants are encouraged to return to all multi-session Group Quit sessions 
by receiving $25 for each of the three additional sessions and an additional $25 
if all 4 sessions were attended.

• Participants who prefer the single Group Quit session can receive a $50 gift card
• In total, participants can earn up to $125 in gift cards
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The resources and information are meant to provide you with tools to promote the

Tobacco Free Florida Group Quit incentive opportunity as part of the work we all do to

help tobacco users in the state of Florida start their quit journey.

Please consider using any portions that most support your efforts in the counties that you serve!

Please read before moving forward:

• An All AHEC Media Approval Form for Q2-Q4 has been provided for the media
assets on page 4-7.

• No files should be manipulated/changed outside of adding in AHEC name and
logo.

• No files should be used outside of its intended use, unless listed otherwise on
the Media Approval Form. Example: Post Card must be printed as a Post Card,
Social Media for Social, Palm Card as a Palm Card etc.

• If any file would like to be used outside of its intended use, a separate media
request form will need to be submitted and that request will go through the full/
normal BTFF review process.

• Note: No TFF Media customizations will be allowed for these files.
• AHEC to submit the All AHEC Media Approval Form and quote to the AHEC

Mailbox if there is a cost associated with your request (i.e., Print Ad Media Buy,
Printing Professionally, Paid Social Media Post etc.) - Media will be left off the
review process if the approval form is used as intended.
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List of Media Assets
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Print Ads - Full page and Half page (ENG/SPA)

***Materials are available on AHEC's SharePoint - Please reach out to LaToya or Chenikka for access.
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Social Media Images - 1200 x 675 & 1080 x 1080 available with caption ideas
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Post Card (ENG/SPA)
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Palm Card

Rack Card
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Media Buy Recommendations
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AHEC to consider running Full Page or Half Page print ads only, not quarter page



AHEC to consider running 1 or 2 print ads a week 

Smaller sizes = less impact. More people engage with larger ads

1 per week x 4 weeks x 3 months for consistency

AHEC to consider trying to include a Sunday print ad/insertion, if available

Sundays have higher circulations and readership

AHEC to consider securing premium positioning of ads, if budget allows

Premium spots include but not limited to: Front Page (Cover),
Above the Fold, etc.

AHEC to promote incentive messaging at events and on social media
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